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2022 SUSTAINABILITY SNAPSHOT

See how we are growing.

Walshbusa and ;.; e 1 5 MILLIUN In 2022, Hit became a sponsor
manufacturing ¥ _ 2 sajuara Tast of of Keep Pinellas Beautiful,
operations now ! E%:.E ikaniif achirig/ our local branch of @.
in 4 US States % asedicus apace Keep America Beautiful. % é
See our commitment to continuous improvement.
OVER 400
2 5 cy Increu.?sed Now calculating all @ products in our [
post-manufacturing s
o recycling Scope land 2 {7 ECO-LIFE +
e carbon emissions collection |
See how every new initiative counts.
z Traded two packaging categories made from
Invested in © : @ @ O virgin materials to more eco-conscious options
water conserving machinery SAVING AND REUSING OVER
that will cut back te ﬁ
o 7 TONS wiuse [
NEW!
Installed an initiative to reuse cardboard boxes Diverted ceramic waste to a local company that reuses it
from inbound products that returned over % for concrete projects in our community
500 TONS of used cardboard

OVER 100,000 lbs ~ »
into the circular economy SINCE MAY



Our Sustainability Journey

From it's inception, Hit's Sustainability Program has been about better understanding the effects our company
has on the world. As we gather more information about our negative effects, our teams look for ways to

mitigate them where we can. We are constantly searching for new technology, strategies, and talent that will
keep our program moving forward.

The cocurmence of the global
parde mic brought light to the
mary Factors that come into
play forbusiness sustainabiliey.

A s our program developed, we
realize the need for s full-time
sustainability representaties. &t
this time,we officially dedicated
resources to the devslopment
of initistives scross all aspects
of the business

Although calculating our companyg's
carbon & missions is not the sole way
to wiew our sustainabilicy progress,
marey of our sustainability initistives
can be messured by this KPL It is
importart that we geta good look at
cur direct ermissions so thet we can
st goals and implermvert res
strabegies to limit our company’s
ree gt e e rironmme rital irmpacts.

Wie wil continus to build out cur REC
purchases untl we coverall direct ene gy
use. This includes fusls for all et wehicles
mswell 2 natural gas usags for building
snengy nesds.

his our gosl to resch zem manufac

turing waste to landfill by 2030, This
gl wil push us to find weys to
reduce ourwaste, For thet which

car't be prevented, we wil nesd to
find reuse and recycle strategies

GLOBAL PANDEMIC TESTS FIRST FULL-TIME COMPLETED SCOPE 1 AND 2 GOAL: REC PURCHASE TO COVER ALL GOAL: ZERD MANUFACTURING
OUR RESILIENCY SUSTAINABILITY POSITION EMISSIONS REPORT ON-SITEAND PURCHASED ENERGY WASTE TO LANDFILL
2020 2022 2024 . 12030
Thy hy
2021 2023 ' 2025
JOINED THE GREEN PRODUCED FIRST GOAL : T5% MANURACTURING GOAL: COMPLETE
BUSINESS BUREAU SUSTAINABILITY REPORT WASTE DIVERSION CARBON FOOTPRINT
Partnering with GEE gees W herve commitied to Through the lastye s we haes By 2025, we hope to ke able to
us the krowledge of how producing an anrual report of irnprosed cur diversion ree by produce & complete report for our
o start & sucossshul our progress. In this report, we 253 'We intard to repeat this compary's carbon footprint. We

sustainabilicy program,
and irmdvertently showed
us thet we slready had
sorme sustainability
initiatives in place.

are transparent ahout both our
progress and chall=nges.

achievement thisyear to get us up
1o T5% diversion rete by 2024,

will continue to push our upstream
ard dossnstre am partne s 1o join
s in this journey.




2022 Material Topics

Our material topics are chosen with consideration of the current and potential impacts our company imposes
on our stakeholders. Additionally, we use the United Nations' Sustainable Development Goals to guide our
determination and measure the significance of these impacts to prioritize the topics that will make the
greatest positive influence.

ENVIRONMENTAL SUSTAINABILITY
Waste Diversion and Prevention

Energy Use and Emissions
8
Water Stewardship % E
Product Stewardship
SOCIAL RESPONSIBILITY
Employee Health and Safety

Supply Chain Management
Community Engage ment

SUSTAINABLE BUSINESS
Quality Employment Opportunities
Business Continuity

Sustainable Marketing
Industry Leadership




Environmental Sustainability

Waste Diversion and Prevention

Ceramics with Circularity

Ham at Hit,we offer over 50 products made from
ceramic materials. Although we strive to protect these
iterms during the printing and packaging process, they
are unavaidably vulnerabde to cracking and breaking
along the way. Fartunately, this yearws found a local
construction company to partnerwith to dvert these
rrate rials away fram the landfill. We collect the
caramics for our partner to use in the cement making
process, This inftisthe is diverting material that would
sit in a landfill for hundmeds of years to menter the
circular aconomy. Along with the reduction in waste,
this initiathee prevents unnecessary eeource use and
SEVES SNErgy.

OVER 100,000 lbs
SINCE MAY

[¥] Traded our plastic lined bubble mailers for 100% recyclable paper mailers

H Replaced our poly-mailers with those made from 100% recycled plastics
H Now using biodegradable stretch wrap made from plant materials

This year, we increased
our post-manufacturing

23%

2022 Diversion Rate

Lengthening the life of products is the best way to
reduce waste production.

This year, instead of sending straight to
recycling, we reused over 500 tons of cardboard

This practice contributed to the circular economy,
and saved material, space and energy resources.

Water Stewardship

Here at Hit, our water conservation strategies heavily lean on the use
of technology. As our company grows and we make investments in new
equipment, we factor in the environmental benefits of purchases just
aswe do the business benefits.

Less Water, More Efficiency

Fallowing the printing process, the screens used 1o lay the designs on the products
must ke cleaned. In all of our factories, we am working to make this process the
most efficke i we can, We have invested In machinery that will e place the water
and time intersive power-washing with efficient technology. The machines have a
closad-loop water sy=ie m that euses water for many rounds of cleaning befom
needing to be changed. In addition to saving water, these machines also better
protect em ployess from the chemicals irvolved in the reclaim process,




Environmental Sustainability

This year, we purchased RECs to account for

100% of Hit's electricity use. 1‘%’*

In an energy-intensive industry such as ours, even the smallest
efficiencies can go a long way in energy savings. This year, we

collected a full energy audit of all Hit facilities. We will use this audit
to guide us in purchasing updates for buildings, heating and cooling
units, and lighting.

CARBON ACCOUNTING

o ~
We are now calculating = Purchased

all Scope 1 and 2 1 ﬂffsl:stn
make our

emissions. (EE) annual sales dinner

carhon neutral.

. B ,

T 59 =3

Carbon neutral ground
shipping through UPS

We now have a carbon calculating tool to account for all scope 1and 2
emissions. Additionally, we are entering all waste and recycling data

as a plece of our scope 3 emissions. We continue to reach out to our
pariners upstream and downstream to continue to build our scope 3
emissions profile.

Product Stewardship

When it comes to our products, we are always holding our suppliers to high standards for
product compliance. Furthermore, we are inserting our sustainability initiatives into our
product development strategy. We work with our overseas suppliers to innovate

eco-conscious products that are made with more natural and recycled materials and
involve less-harmful processes during production. Additionally, our development team
finds product companies with environmental and social initiatives in place and works to
partner with them and add their products to our catalog.

Circular is the New Commodity

Anytime natural mseurces can be used more than once, thare ar egual amounts saved for later use,
These praducts and brands are helping us save resource use and prevent unnecessary waste.

fPET  We offer over 50 unique items made from recycled
. post-consumer plastic.

J I 5 T The DISTRICT RE- TEE is made from 100% recycled and
QAICT reused material.

Polylana uses recycled material to make its fiber, and

POLYLANA provides 100% traceahility throughout the supply chain.

L lsants Bloomin products are made with recycled paper pulp, and can
i, LG planted after use to release non-GMO wildflower seeds.




Social Responsibility

Providing a safe work environment is very important to us. We remain vigilant in supplying
the information and tools employees need to have a safe work day, every day. We are
making meaningful investments in technology and expertise to continue the growth of our
EHS program. In addition to these investments in new information and data platforms, we
also continue to expand our team. This year, we created new positions for fleet and training
management to our already well-rounded EHS team. Adding expertise and experience
ensures that we are continuously expanding the scope of what our team can do for our
employees and the surrounding community .

There's Safety in Data () ncrease the sense o ownership in aur safey

In 2022, we carried out & majer - culture
irvestment in a platform that will
colkect, store, and track our EHS

data. With the platform’s many EIQ% Improve our ability to monitor key EHS indicators,

tools, we will be able to beter informing policy

understand the patiems for safety

in pur facilities. We will use that Provide a greater range nhnuhmhhm i
infa ta make betier informed

i Aol high standard of EHS compliance natiomwide

scheduled internal Recordable

480’ || "2, | e 0.9
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Supply Chain Management

Since It's Institution last year, our Factory Compliance Evaluation program has comipeted
460 reports, accounting for a majority of all factories we work with, These evaluations

allow us recognize the many different international audit formats through the same lens.
With that lens, we create a risk profile for that factory. For those factories with significant
findings, we require a Corrective Action Plan (CAP). The FGE program has allowed us to be
more efficient and collect data to create a better overall factory profile.

Global suppliers in Factories with
social audits 91 (o]
1 2 with additional A"
countries completed FCEs

We hold our factory suppliers to a higher standard than is required to

ensure the safety and security of all people along our supply chain.
Althoughwe did not reach all of our goals for factory audit status, we did
show improvement in 3 of 4 of our factory tiers, and we will continue to
push for continuous improvement in these categories.

Factory Audit Status 2022
P1- Tst Priarity P2 - 2nd Priority

°ra - 3rd mum,.°n - 8th Priority

2022 FACTORYAUDIT STATUS

Factory Tier | 2021 Audit Rate | 2022 Goal |2022 Audit Rate
Fl-FirstPriority | % [ 100 [ 9% |
P2 - Second Priorty | A% . 00% . 0%
PF3-Third Priority | 54% | ] | kL]

Pd - Forth Priority | 3% | 65 | IT%




Social Responsibility

Broadening Our Compliance Alliance

To sccomparny ourestablished social msponsibility initiaties
along our supply chairnwe are now including emvironimental
auditing cempanents. This will e rsure the consideration of the

partnerships. Adding emvirenmental mporting to the list of
respansibilities of our suppliers will expand how much we

know about where our products come from. To minimze our
reliance on third-party audit services for social and : ?

emdironmental claims, we are adding team merm bers abroad
to manitor and vet these claims made by both current and
petential glsbal partners.

It is important to us that we remain aware of how our business affects

the local and global community. As a member of both of these

communities, we look for ways to reach out and give back where we can.

natural erwironment when we add and carry out purchasing E‘;

KPEIﬁE% s of
1%&!!{}}? J
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This year, we welcomed a
local environmental
non-profit to our
sponsorship collection

846

Pallets of supplies sent

World Vision q

After hurricane lan hit just south of
our FL hub, we had the opportunity
to donate helpful products to
assist in disaster response efforts.

AWS OVERS22,000

In memary of Bill Schmidt Sr. raised for charities

Hitting the Community Events

Thizyear, we organtzed multiple volurtaer opporunities for Hit employees to offer their tirme to our
lecal cornmunity. Creating & sense of identity and purpose for the comrmunity will help Hit move
forerard with our sustainability initisthees. It's impeortamt to us that we provide a view of the larger
picture foramployess outside of the day-to-day within the comparny.




(uality Employment Opportunities

As a family-owned business, we understand how a quality employment opportunity Interest and access to sustainability information continues to gain steam
can effect peoples’ |ives. While we are broadening the scope of what our company

across all markets, all over the globe. As more interest is drawn to the

can do, we are adding positions that offer meaningful opportunity to those who subject, more studies and investments in the process are made. Hit is
enter in this journey with us. continuously analyzing new sustainability information and technology as it

comes out, and we will continue to do our part to work it into our practices
whenever possible.

Broadening Horizons at Hit

Hit can not make it happen without
our dedicated employees and staff.
To increasa the capacity of our
business, we are raking irvestre nts
in the learning and development of
all emplayess with the implementa-
thon of a performance management
gystam (PMS).

Business Continuity Planning

Through finalizing our BCP, we have committed to a continuous improvement
process. Driven by program evaluation and exercises, this plan provides us

with a framework to analyze, quantify, and address risks to the core
processes of our business. Fundamentally, we will use this program to
protect ourselves and our stakeholders from excess risk.

industy Leatrshp

@ EXPAMSION OF ON-BOARDING RESOURCES

)
&% MOREACCESSIBLE ADVANCEMENT OPPORTUNITIES

) L,; i Progress in Promo
ﬁ_\ LANGUAGE LEADERSHIP. AND INDUSTRY SKILLS CLASSES ::i?ffﬁgﬁmfﬁ"i'fﬁﬁ :ﬁm'aﬂﬂﬂ

presertation tapics surrsunding
sustairability at theirannual PPAI Surmmit.
POSITION, CULTURE, AND LEADERSHIP AMBASSA DORSHIPS This Is an indication that the industry as a

whole is corvening to practice mare
sustainably. We loek forsrard to warking

HIT SPECIFIC EDUCATIONAL OPPORTUNITIES N LN S LN Y o,
]

competitors to promote and elevate ESG
and sustainability in our industry.




